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SILENT	SIGNALS:	What	Does	Your	Wordmark	Whisper	to	Your	Audience?	
	

Every	wordmark	sends	silent	signals,	subtle,	often	subconscious	cues	that	influence	how	a	
brand	is	perceived.	From	the	choice	of	typeface	to	font	weight,	letter	spacing,	colour	and	shape,	
these	design	elements	communicate	messages	about	trustworthiness	without	uttering	a	word.		
	
A	new	survey	from	LogoDek	reveals	the	Power	of	Silent	Signals	
Crafting	an	effective	wordmark	requires	a	deep	understanding	of	subtle	design	cues	to	ensure	
that	your	brand	communicates	the	right	message	at	a	glance.	In	a	new	study,	LogoDek	draws	
insights	from	hundreds	of	members	of	the	design	community	and	the	general	public	to	offer	
valuable	insights	for	designers,	marketers,	and	business	owners	on	how	to	make	their	
wordmarks	more	effective.	
	
Practical	Insights	for	Designers	and	Businesses	
This	report	distils	the	findings	from	a	survey	that	examines	specific	properties	of	wordmarks	
that	communicate	trust.	Future	reports	will	examine	the	properties	associated	with	value	and	
quality.	By	understanding	these	nuances,	designers	and	business	owners	can	refine	their	
branding	strategies	to	increase	the	likelihood	of	making	a	lasting,	positive	impression.	
	
The	Suprising	Gap	Between	Designers	and	the	General	Public	
The	findings	of	this	study	reveal	a	surprising	gap	between	the	preferences	of	professional	
designers	and	those	of	the	general	public.	While	designers	tend	to	prioritise	aesthetics,	the	
broader	audience	leans	toward	familiarity.	This	study	explores	this	discrepancy	and	offers	
practical	insights	to	elevate	your	logo	design	by	focusing	on	the	attributes	that	resonate	with	
both	communities.	
	
Key	Findings	

• The	general	public	trust	lowercase	serif	fonts,	associating	their	traditional	appearance	
with	authority	and	credibility.	

• The	design	community	favours	modern,	clean,	uppercase	sans-serif	fonts,	seeing	them	
as	conveying	simplicity	and	professionalism.	

• The	general	public	consider	the	gravitas	of	wordmarks	rendered	in	an	extra	bold	font	
the	most	trustworthy.	

• For	the	design	community,	less	is	more,	perceiving	wordmarks	rendered	with	lighter	
weight	fonts	the	most	trustworthy.	

• Generous	letter	spacing,	perhaps	suggesting	transparency,	was	one	area	of	agreement,	
perceived	as	more	trustworthy	by	both	the	design	community	and	the	public.	

• Magenta	was	identified	as	the	least	trustworthy	colour	for	a	wordmark.		
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"The	LogoDek	survey	uncovers	a	surprising	insight,	why	aren’t	there	more	lowercase	serif	
logos?	While	luxury	brands	like	Cartier	and	Dior	get	it	right,	these	are	rare	exceptions	in	a	
modern	world	dominated	by	sans-serif	fonts."	
	Jim	Boulton,	Director,	LogoDek		
	
“The	LogoDek	survey	identifies	magenta	as	the	least	trustworthy	colour	for	a	logo,	which	
perhaps	explains	the	demise	of	Yahoo!”		
Jim	Boulton,	Director,	LogoDek	
	
"Typography	isn’t	just	design,	it’s	a	trust	signal.	Our	survey	shows	how	the	right	wordmark	can	
shape	perceptions	of	quality	and	reliability	across	different	audiences."	
Jim	Boulton,	Director,	LogoDek	

	
Conclusion	
Operating	on	an	almost	instinctive	level,	silent	signals	shape	the	way	audiences	perceive	
wordmarks	in	ways	many	do	not	realise.	By	analysing	these	subtle	cues,	this	study	highlights	a	
fundamental	insight	about	trust	in	wordmarks.	While	clarity	and	openness	are	universally	
valued,	there	is	a	striking	gap	between	the	preferences	of	designers	and	the	general	public.		
	
Whilst	designers	put	their	faith	in	aesthetics	and	structure,	the	general	public	tends	to	gravitate	
towards	familiarity	and	tradition.	Understanding	this	divide	is	crucial	for	creating	logos	that	not	
only	look	good	but	deliver	the	fundamental	requirement	of	any	successful	brand	-	trust.	

If	you’re	looking	for	a	safe	bet,	consider	a	lowercase,	mid-weight	serif	font	with	open	letter	
spacing.	Steer	clear	of	italics,	and	balance	tradition	with	a	clean,	approachable	design.	

Want	to	dive	deeper	into	the	data?	Check	out	the	full	survey	here.	Better	yet,	try	our	logo	
generator	to	find	the	perfect	wordmark	for	your	brand!	

	
	
About	LogoDek	
LogoDek	is	an	AI-driven	logo	generator	powered	by	machine	learning.	It	helps	businesses	and	
organisations	create	professional,	impactful	wordmarks	quickly	and	effortlessly.	Understanding	
the	silent	signals	conveyed	by	wordmarks	is	crucial	for	refining	the	design	algorithms	that	
underpin	LogoDek's	predictive	model.	By	analysing	how	these	signals	differ	between	the	design	
community	and	the	general	public,	LogoDek	ensures	its	wordmarks	resonate	with	target	
audiences	while	maintaining	professional	appeal.	
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Jim	Boulton	is	a	co-founder	of	LogoDek,	an	AI-powered	branding	tool	that	helps	businesses	
quickly	generate	professional	wordmarks.	With	a	career	in	digital	design	that	began	in	1997,	Jim	
has	founded	multiple	technology	companies	and	worked	with	numerous	renowned	brands.	He	
is	a	technology	historian,	and	a	published	author.	His	AI-driven	branding	projects	have	been	
generously	supported	by	Innovate	UK.	
	
Jim	Boulton	
Co-founder	&	Director,	LogoDek	
Email:	jim@logodek.com	
	
Website:	www.logodek.com	
LinkedIn	:	linkedin.com/company/logodek	
Instagram:	instagram.com/logodek	
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